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The African Broadcast Media Partnership Against HIV/AIDS

www.broadcasthivafrica.org
Broadcast media have a critical role to play in HIV/AIDS education awareness and prevention. While African broadcasters have already shown great dedication and have a substantial track record of AIDS-related programming and communication, recent projections by UNAIDS make it plain that even under the best case scenarios, the rate of HIV infection on the continent will continue to climb unless HIV prevention efforts are scaled-up and accelerated. A central challenge is reinvigorating and increasing the effectiveness of HIV/AIDS communications for the purpose of behaviour change.
Acting on a call to action by UN Secretary General, Kofi Annan, and with the support of the Nelson Mandela Foundation, African broadcast leaders convened in Johannesburg in October 2005, to forge the African Broadcast Media Partnership Against HIV/AIDS.  The Partnership is committed to substantially increase the amount of airtime dedicated to HIV/AIDS communication and programming and to reinvigorate the approach to HIV/AIDS communication by integrating HIV/AIDS as a core business policy and across all programming platforms.  The partnership will develop programming that can be shared across regions and the continent and will also invest in the development of program production capacity among less well-resourced broadcasters.  Programming will specifically focus on the social dynamics driving HIV infection with priority to especially vulnerable groups such as women and young people.  Programs and campaigns will be developed in conjunction with national government-supported campaigns.   Over the next two years the Partnership will recruit the major broadcasters in all African countries to join this historic initiative. 

The primary objectives of the Partnership are:

A. Develop policies, strategies and structures to ensure integration of HIV/AIDS as part of the core business of the company. 

B. Dedicate resources, including financial, technical and other expertise, from their own existing resources in support of objective (a) above.

C. Identify and develop programme content across programme genres and schedules with consistent, clear and forthright messaging within a comprehensive communications approach to HIV reduction.

D. Engage with government and other in-country partners to coordinate with in-country HIV/AIDS campaigns and to leverage additional resources in support of these objectives.

E. Commit a minimum of 5% airtime per day in an 18 hour daily schedule (06h00-24h00) half in prime time and the balance across the schedule across all stations and programme formats.
